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BN FEBRUARY 9th, a “rider,” a form of legislation positively prohibited in many of the States, was, in the United States Senate,

sxflfddenlly]r and unexpectedly tacked on to the Post-Office Appropriation Bill (which had already passed the House) providing in
eifect that: : i

Beginning on July 1, 1911, the postage rate on eve

increased from one cent to four cents a pound, except that periodicals mailing less than 4,000 pounds of each issue are exempt.
- The Post-Office claims that second class mail causes a loss to the Post-Office and is responsible for the deficit; that magazines, owing |
to their longer haul, cost the Government five cents a pound to transport, while newspapers cost only two cents a pound to transport; that

THIS bill if it passes means serious loss to all . of expense and apportionment of expense show
periodicals and financial death to some pub- A Plaln Statement of that it costs much more to give the Post-Office
lishers. The facts and figures prove:— ; service to newspapers than to magazines. (Ex-
That instead of second class mail causing a9 the F acts hibit B.)
loss of millions to the Post-Office, the deficits That the increased rate would amount to con-
_ have always DECREASED when second class mail INCREASED, over the fiscation of the entire net earnings of many magazines and absorb more
whole period of thirty-two years in which second-class mail has had

than 81.8 per cent of the incomes of even the five standard magazines
the pound postage rate. (Exhibit A.) The publishers show below how leading in advertising patronage. (Exhibit C.) B
second class mail reduces the deficit. (Exhibit E.)

= That to single out magazines from other second class matter for an That the proposed measure gives the Postmaster-General pOwer o
a r kill let t live, at his sure.
increased rate is unjust. That the Postmaster-General has only consid- ll many magazines, or let them €, at his pleasure
ered the cost of the HAUL and utterly ignored the larger cost of HAND. That the magazines cannot “pass on’ the increased expense to the

LING. That admitting his figures of cost of haul, his own statements consuming public. (Exhibit D.)
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el <+ L T Let us nail down certain specific examples of adver-
ExhlbltSA d C] M ,l.? D & tis?,??ﬁts in}:ert;:dhin miga}zltneii.ma?d fﬁllol\; thﬁ reco{d !
s » ? rig rough, of the work the or the Postoffice, the IR
Is t:e Pefl::lt Due trcsh elc)nn t ags lal N B chpens they pur e Postoltics, o L Eontaitice (the |
E Annual Reports of the Postmaster-General are ; Sl o s it _
. l the authority fﬂg the following figures:

. i g ; o rhﬁée[specific instanc:ﬁs tell tlhc sgoryﬁk Read, espe- €4
1 ‘ear 1870 there was a deficit in the opera- FoLe o cially the first instance—the complete bookkeepin trans-
ti3ns o the Uiten | States Postatie o n e opsia, IN REPLY to the requests of many friends of the magazines, we Ring

{6 action of one magaziné advertisement in account with the
per cent. of its turnover.

l. . : . iiete . United States Postoffice;

X B In 1879 there was passed the act thgt put secgnd-class Ub ISh thls necessaﬂly bn@f Statlstlcal CXPOSItlon Of the reasons A MAGAZINE ADVERTISEMENT
& I : d-pay t basis. An immediate in- . . g A X - In A i ;
i Eleike 1 Becon o i b "“”“ why we believe the Senate measure directed against the periodicals is THE UNITED STATES POSTOFFICE
i 1 In 1880 there was a deficit in the Postoffic tions . . 3 : . . i
of oty 8 porcenl o s Buieen” S TR ypinst, confiscatory and futile. , 1910, "vas Dol o"SHTfIRS Bublighed on' November 26,
In 1885 was d the law that made the rate fo . . book DUBIEIE F e -}
o B '.»ccon:l‘-c[as: :‘r\;gnc[:asfeccnt_ta m:::un]l_?, mﬂ)aigh st?l[rfu?thff; The On]y Way We can hope to get the car Of the people In time o 3?7‘-{!)01;:;1%5‘?':::: received, 1,776 of them inclasing

increased sccond-class mail. [t trebled in the decade i

= s . . .. . h 10 cents in first-cl tage.
s sding sRo0iE . .. for them to prevent a ruinous injustice is by advertising in the daily "ot i fiscclas postag
In 1890 the deficit in the operations of the Postoffice

er in which this advertisement was rinted

o : emen P
e PUBLISHERS' POSTAL COMMITTEE. =~ Mgl o, T Bt i b
The next decade brought a much larger increase in

il 130?&000 copig‘s of thchmedill:m lg.rere fs;en!; through the
second-class matter than any previous ten years, from . : s TUES SR e 2 . nite tates mails, so that the Postoffice transported
174,033,910 pounds in 1890 to 387,538,999 pounds in 1900, The cost of hauling and handling magazines, S /4 canta i i nbel advertising Bisse dinfic they lpaid ifo 4,440.9 pounds of this advertisement.

The deficit in the Postoffice operations in the year 1900 P ST TS IO g : p g€ 0 B P ., At 9.23 cents per pound—the pound cost of trana-

2 % ? The cost of hauling and handling newspapers, d-poundrate........ A B G $0atea ey T . 62,926.52 ¢ d' handli cl) I i
was 5.2 per cent. of its business, I 2 cents, plus 6.75 cents, ,. ..., 8.75 cents Ti the rate had been 4 cents on all sheets on which ad- Eort"’g Son raading second class matter given
In the prosperous years following 1900 the increase of So the Department's own figures make it lose on the vertising appeared, it is clear that they would have paid y the Postoffice Department—the total cost of
second-class matter was stupendous: {rom 382,538,999 fundamental operations of hauling and handling: $188,779.56 more than was actually paid at the 1-cent-a- giving the Postoffice services to this advertise-
pounds in 1900 to 488,246,903 pounds in 1902—only two 7.75 cents a pound on 426,223,803 pounds of pound rate. i Po’:“é';t ‘;aisd‘a't' S B R teiaaiaa.. ‘4232?
rears. s 4 . : L : : a ent a pound......
A, 1901, nevertheless, thore was a defiit in the Post As against losing S8 Cenes u pound ‘on Do WBETS | These (On et s, Sobles malled by, the S s
oiha:\sgcmn;;gg_}nftﬁg )o’:'ic[;citp?; cl?:.l-t'Poos:;?ficgs?;:;tions I 15?1.;'_}’9.31:7 pounds o} magazings, or. .. s 8,354,843.14 hey take nlo account of ihe newsstand (:i;:pit:si n;]ailed at THE POSTOFFICE’.S.é;:[i(.).S.é.A; D NET GA!N FR(-)M
yas 24 per cenl, (he smallest percentage of deficit in 400 Witk @ loss, thist o s rer T el e has 1151 THe e o tews compeniet of the cour {1 FIRST CLASS POSTAGE CREATED,
cighteen years, and the smallest but two in fifty-seven Department goes to the mogazines, of scarcely one-third the five leading ma-éazines. is lar'ger than the editions mailed 3,700 inquiries were received by the advertiser. e
years. M i Heis : ( weight of newspapers, and wilh not orne-twenticth the financial dirs,t to subscribers. Those additional figures could not 3,700 2-cent stanps for inquiries. ................ 874.00 ~ TEE
But in this year is scen a S ELIpOoLtant emauo ability fo pay such a new tax, lo meet the whole burdern of this be ostained in time to meect this “snap' legislation. 3,700 acknowledgments under 2-cent stamp ...... 74.00
expense, 34»9‘00'000 for rural r"f“_ d'?]“"-(‘j'-‘é E“r Ge\erni Jutile end cor:fiscatory attempt to reduce the deficit, These results are for the five cbncerns in, America Six follow-ups to 3,700 inquiries under 2-cent stamps 444, 00
,Tcntplmgjgf\r\iael;t'oar}c‘lnl::::;gt;::}:ug_zIaet.\tt.;ncgm::wcnisl?::ceBo‘ This is merely a refutation of the E{epar&ment's reason p;.lblishing standard magazines carrying the largest amount 1:1?;376 ilnquines aeé:t 10 cﬁnts iri stamps pox wee. 177,60
the Iastollice L SESE A ALEL A i b4 for discriminating against magazines. We do not believe of advertising. 740 sales are made, each inve ving 12 bills and 12
;3: 0 c]lchi?\ é_.czvc;:(r]nc]:{z;i1\1\;368&&1(%%%0335,000,000 for rural lh?j figures are ri%h}:. &?}d tI\.:'Je do believe t?_at both ma: azilnes ; hBut the situyation of indiu:’t;uak amc!iggbeven tlimse five Thre:;i;a%nces, undfr_ 2-cent s.tanl-lipl;. Tt 355.00
e A ! B bty * Pty . and newspapers help the epartment’s finances in the ast ol the most prosperous magazines wou e vastly more . he names of 1nquirers wi e circulated at
tl ]tdmll'ilt Ef‘:]i;z r;?:n:);ze;ﬁ:;guggzrfgigtgegsﬁ?ég “t‘}‘,}; anal}gis. ek d ton serings. Pry i o i least thrzzenmesia %earforfiwy%ars. under 2-cent
ic ddve SeC iSRS 3 ! ut the huge injustice and damage of this measure ne of these five leading monthlies would, with an in- stamps (a practical certainty of twice as many
ﬂci‘“t ‘{Lg‘;c Eg?;g!é‘gﬁthafiti“fﬁé[i:x‘:;;c;;?gg_orth;r‘éi‘f;?:: lies ;n the power gi\ien the Postmaster-General of life and crease c;ff cmtyl 1 cent a po;mdlgn ad}'ertising. s(llww in its circularizat?am) Sreeseieanninannsaenaaayess.1,110.00
ClnE aiways, s I death over periodicals. final profit a loss account for 1909 a loss in con ucting its ; SRRl I
and advertising of P"_”P‘ﬁ“"‘{f“%"t"l 1902 there fores . He is lie only one to say what is a magasine and what business of $18,405.52. Total gross direct sales of 2-cent stamps from
?.“b“a““ﬂ" surplus, ‘}‘hlf : tetf'-' tccio:f e"t“h'gcr‘l‘:ed‘;'z? l:n:a;‘_ is o newspaper. Therc is wo definition of a newspaper Exhibit D advertisement ................... vereanes 2,234, 60
Ao and gir?og}gqg‘i Porarieed t0 g km:;:-'ﬂ in P?ﬂﬂff ice b!}'{g;ffﬂﬂffﬁl ”&ﬂ; would gfft:‘zﬂﬂy bearing Xhibit | Profit ?f l;iD per cent{.}accord!ng t'_*.ia prciht percent- N,
z . L ol . ot the case where a publisher clained his periodical was o news- . 1] " 2 age ol rostmaster-Genera on first class postage 1
Since 1902 there has always becn a surplus in the 1 ; dods Can e azine PagsOn the lncreage loiars : 7
roney the. Governmne. ey Dopartment, outside of the  [Chfi [0l Mogsiine, | Newstaper and periodical aro terms  Cam the Magazines h e e et ey e o dadilng adver:
money the Government has seen fit to expend for rural No mar has ever had, in the Usnited States, such powar HE 4-cents-a-pound on advertising would require an income at £ cent.. ........oreei ) lEatna g ey ¢
frce delivery. 1In the present ycar 1910 the report of the over entire indusiries, Ought it to begin in the present advance of approximately 50 per cent in subscription HLCOOH !
Postmaster-General shows a surplus of over $23,000,000. situation, where the indgsiries in guestion are largely the Prices of the more widely circulated magazines if the Ultimate minimum net gain to Postoffice in having
The year.? 1002d 110 1910 have shown a surplus .ISI;';][IJ%{)P(?{?B- outspoken, progressive periodicals, dealing more and more pub{:shcrl;ls’ to rq;:oup h:mscL{_ byol;mm:ggathee;:ost of living carried this advertisement . ... ., . o 528,35
office profit and loss account, aggregating over §74, 000, cvery year with public affairs and persons, and where the to the public in its consumption magazines, T USINESS ODUCE : 3
outstldrc L]hcui':i:tgnlblons].-:em} tgfinr(l]lr:.liliaf{cfi1geiufr:i};1;}:fte!$- ; “swr ks ofj;f'cs'al in cliarge of the political fortunes of his articl‘f?ou‘d the public®pay 30 per cent. more for the same HE B gYh(gl%lEPI&A!()BRZFNDEFEEJERET[;‘S?EE?FFICE
] e patncti ' ) : Administration iy, : :
deficits into actual surpluses, which has come coincidently - et The question is answered equuqntIy and finally by New York, January 23, 1911,
with the ex ar;sinn ol second-class {nai],[ of circulation Exhibit C the_subscnpnﬁn. remtrds of ti(l_:; ma _aztnesbl:ha_t :\_rgrc forgcd Mr. E. W. Hazen, Advertising Director,
pushing, and of advertising, 15 in spite of an enormous 4 to increase their rates on Canadian su scriptions when The Curtls Publishing Company
) in Governmental mail, carried free, and Con- Canada enforced 'a 4-cent rate on American periodicals. : sl
;:f«_f,—,?gﬁoﬂ mail, franked. 1 What lt chuld COBt the Magazmes As the discriminatory rate was later withdrawn in certain 1 Madison Avenue, New York City:
Exhibit B HE five general monthly standard magazines carrying cases, we have a Eomfaletc cycle of record 'anél proof. Dear Mr. Hazen: :
The | f Did Against M I COSMBPOLITARS THE AMERICAN iR R, 4 copfe L0705, 007, the Review of Keviews began to pay During the year 1910 we paid the Postoffice Department
P . . . . - . - J S (e i : 3 - ) . . .
e Injustice o criminating Against Magazines COS] a4 AN, and the RE- Sttt 2 : fakRad se it for carrying our first, third and fourth class mail matter the
VIEW OF REVIEWS—take from their books of account stead of 1 cent, and in consequence was forced to raise its » i
HE Postmaster-General gives the magazines' weight the following (their net incomes for 1909 being sworn to Canadian subscription price from $3.00 to $3.50 a year, sum of $496,749.88, We shipped during the year 191.0,
! as 20.23 per cent. of the whole second-class mail. in_ their reports to the Federal Corporation Tax Com- Its Canadian yearly subscribers-in July, 1907, num- 1,717,514 packages. Of thesc, 809,781 were sént by mail, #
Why concentrate all the increase on a 20 per cent. rFiS_inm}frE-I-{—oqq RECEIPTS FROM. AD bBer-\tE;.??& the cubscription list began to fall sff aud o and 907,733 by express. All of these would have been sent i
lassification : f] A S8 D g 1 5 IRy, nce ] n ] i, - i v 7
| Tha Administration says (a), magazines carry more VERTISINGUINI1900 ! S0 s i $2,463,040.39 Eaucd to do so steadily until, in January, 1910, it had come ';gj;f;g‘fhE‘f;pfe‘;‘;‘;gﬁ,’;;’,,‘;;‘:1‘;?23; iﬁ;‘,‘,:;;g;;gj;m;;t;gc :
advertising than newspapers; (b), they cost the Postoffice NET RECEIPTS FROM ADVERTIS. own to 904 names, | ! |
: [l)cpart:nc%u. more thai?ngw:fmpcrs because they are hauled { TN G e s s i ol 1,204,780.16 s E}s;rh(r:m lc:)_lf) the tRfo:len'agflRfe\;:fwas r\]\?usnécag:;nstltl%d packages referred to above $347,392.30.
farther. But, when' we come to total the final not tnto the L.anadian postofficc ; ’ g he above statement covers only mail matter sent out
: ol (?;) It is not true that magazines carry more adver- PROFITS of the five magazines we find thaPdon price was reduced to the old figure of $3.00, and of t:isehous; The figures given arg accurate, Anynst:tc
tising than newspapers. Newspapers, by actual measure- the figure ial 0 ol ERE N ST 230,734.57 the Canadian list quickly came back,” having reached A - R S hiet i
ment, carry 4 per ccn&. more advertising in proportion to ' This is zxp]alincd by tll'uéﬁfsagtl’}hat the cost n}:' manu- alrt_zﬁdy in February, 1911, the figure of 2,690 annual sub- menltdobgta & num _CH‘; pi‘;’-C:BD mai m? 1tlél’ :‘-’tlc t:ir'ice“c
rcading matter than do magazines. facturing and delivering 1 912 magazines—the num- scribers. ] § g wou approximate, but we can safely state that i wag
- (h% The Postoffice Department states that, owing to ber mailed to subscribers direct by these five publishers What would happen if popular i-)\;_m_:‘r:can magazines in excess of 4,500,000 pieces of first class mail matter. This
the different average lengths of h;u;l,j;t costs 5 cents to during 1909_];.“-31 31I337,égg.8068wgﬂf the net rmccnmu: werelmcﬁe_as?gl n(}}pcr g:cn_td :1(1 ll?‘lt; r;;;it.lcicbf iR I S e
fransport a pound of magazines and 2 cents to fransport from these subscribers was 5,298.49, leaving a deficiency Un this Canadian incide ce 'l I
ampo{t)n:! of I:1e\.vsmalr)ers. 5 i Kot Clrt? subseription account of $761,891.31, to gbc made up Revmf\\':; \rra}s ;é:rrmsed only 16 2-3 per cent, and the circula- Yours very "'E%-“P_\\_Y
Besides the cost of fransporting mail, figured, of from advertising gains, before the balance of expenses, tion fell off 69 per cent. ——  COMPANY,
course, by weight and length of haul; there are three large including losses in newsstand sales, were paid, and any Exhib!t E : el itters il ]
‘factors of cost, apportioned according fo the number of profit showed. ) (The entire business of this concern comes through
ieces of mail. The second-class mail share of these cost This disappearance of advertising gain in giving the ¢ el i) et magazine advertising.)

. if;cms iﬁrgivcn by Postmaster-General Hitchcock as $39, public a better article is the economic cxplanatﬁm of the How N‘lagazm.e A_ﬂverllsmg Rednt.:es P.ost-Of.ftEe Deficits : - ’ :
800,000. By the Department’s own figures, the magazines' phenomenon of the handsome, well-edited, low-priced HE astonishing record contained in Exhibit A of the .The publishers have many hundrccl_s of picces of
share of this (proportioned to number of pieces) is $2,166,- American magazines. The publisher gels, as a final resuit absolutely unvarying coincidence of  decreases in testimony of this nature, which \\'ou|‘d require all the spiace
000, The newspapers' share is $28,782,000. (Arrived at of Iris investment and labor, as is shown lere, less than one- Postoffice deficits with increases in sccond-class mail in this newspaper to print in full. !\umpt‘.rs of exact profit
from the Department’s own figures and method of figuring. ( tenth of the money paid to him for adverlising, is square up against the Postmaster-General’s statements and loss statements of _spucnhc ach._-crr.'taengcnta with the

! Dividing thesc sums by the number of pounds of maga- In 1909 these five magazines, leaders of the that the Department loses 8.23 cents on cvery pound of Postoffice like the first examglc abOI\:E, are in the hands of
zines and newspapers, respectively, in the sccond.class industry in America, cleared 'in the aggre- second-class mail, and loses over $62,000,000 a year as a the publishers, showing an absolutely certain net profit to

. mails, we have—— . gate, the sum of L0 LR iEiiE e mamiineay .$230,734.57 whole on second-class mail. the

Postoffice of from 50 per cent. to 352 per cent,

presentatives




